B 25 6 de K5 105 5 B i o 4g 4 £ XA

#E:gEE WA & PR E B IR LR AR R IR AT
%% CLAREL ] B RRAASEELAL  ERARR ALPB LEELARARRHLER  BRRAL,

n -]

L ES T I

— ~ 3% ¥ # (1)Transformational leadership, Passive/avoidance leadership,$i
Transactional leadership Z = # R FAAF AL HH TS %) QQUL=FEATA
BEBROBZREXHEAS ) QUR=#FFATREHE T /AR

(accomplishment) $2 T 4k #£3% (burnout) v 4E3& R I £ (20 %) °

ZFHUR—BESHAM A S AEE 0 R FHEE AT A, KRB (consumer decision

process, CDP) L # & 4744 42 4-(marketing mix)Z Bfi& M - (30 4°)

EFRAMABREMAETEZ(CRM) ? A A RAEK T T LSO ERA AL ? (20 )



